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     “Social media marketing refers to the 
process of gaining traffic or attention 

through social media sites”

Introduction
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% of B2B 
Companies Using 
Social Media

86%

% of B2C 
Companies Using 
Social Media

82%

% of B2B 
Companies 

Shifting Marketing 
Budget to Social 

Media

69%

% Difference in 
Customer Leads of 
Blogging B2B 

Companies vs. Non 
‒Blogging B2B 
Companies  

67%

100%

26% 20% 19%

The Three Most Popular Social Media 
Channels for B2B Companies  

% of Fortune 500 companies 
with executives who use 
Linkedin  

Research Findings
46% of online users are counting on social 
media before making purchase decision 
(Source: Neilsen)

15% of customers use social media websites to 
search for local businesses. This is biggest 
advantage to local and small businesses 
(Source: Digitalsherpa).

63% of users prefer businesses with the infor-
mation that can be easily accessed on the social 
media websites (Source: Digitalsherpa).

Social Media Stats on B2B Companies 
Social Media Research
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Social Media 
Adoption by  B2B Businesses in 2013
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Social Media Management

i.    Business Page creation
ii.   Page Maintenance
iii.  Relevant Status Updates (2 Times  
      in a Week)
iv. 100 Likes and user engagement
vv.   Product Image with website   
      update
vi.  Cover photo for marketing 

Facebook

i.    Company Profile Creation
ii.   Company Page Creation
iii.  Weekly Update
iv.  Product Images with website   
      updates
vv.   Group and community       
      engagement

LinkedIn
i.   Company Profile Set up
ii.   Company Page Set up
iii.  Relevant Status Updates (1 Time  
      in a Week)
iv.  200 Friends in Circle/network

Google Plus

i.    Business profile set up
ii.   Profile Maintenance
iii.  Product Image with website     
      updates
iv.  Cover photo for Marketing 
vv.   Relevant tweets  Updates (2    
      Times in a Week)

Twitter
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Social Media Optimization 
(FaceBook, LinkedIn, 
YouTube, Twitter)

Your Buyer Consultant will bring your business more closer to over 
800 Million FaceBook users and 135 Million LinkedIn professionals

Increase relevant web traffic and help you create a strong 
network relationship with international businesses
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Social Media - Edge
“With Tradekey Premium Membership your 
industry key account manager will 
professionally setup and manage your 
account on LinkedIn, Facebook and 
Twitters to enhance your corporate image 
and promote your special promotions on the 
social networks.”
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What TradeKey
Will Do For You
Research your Industry, Products and Target Market
Account and Profile Set up
Attract Relevant people to your social media pages
Interact and Communicate with fans, followers and interested members
Answer to Inquires made 
Where genuine inquires are present, Attempts will be made to Close Orders
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Processes

Profiling
Page Creation/Joining Relevant Groups/Adding Concerned People
Profile optimization
Content Management

SETUP

Uploading pictures
Videos
Status
Demographics
Inquiries
Order Closing

MANAGE

Status Updates
News/ Trends Updates
Blogs
Videos

PROMOTE
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TradeKey – 

Social Media 
Marketing Process Model
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Detailed Work Process

Making an account
Making a company̓s page 
Making a group 
Adding relevant people on your account
Joining the relevant pages on face book
Joining the relevant groups on face book
Promoting you and your products on these pages and groupsPromoting you and your products on these pages and groups

Activities on Facebook:

Making twitter account
Follow the relevant people of Industry
Follow the buyer of the Industry
Promoting your company and products on twitter

Activities on Twitter:

Making an account on LinkedIn
Making a company̓s page on LinkedIn
Making a group on LinkedIn
Adding relevant people on this account
Joining relevant groups
Follow the competitors page to monitor their activities

Activities on LinkedIn:
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Live Examples –
Snapshots 

Facebook
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3. Buyers On Our COmpany F.B Page

4. We Add product / Industry Relevant Groups and People

Facebook
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Facebook
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Confirming order closing with member

Getting detailed requirements from buyers

Facebook
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Confirming order closing with member

LinkedIn
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Twitter
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1. Profile View 

Google Plus

2. Page View (Dashboard)
3. Page View (Viewers)

4. Profile Wall View
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Order Closing Receipt



Brand awareness

Lead generation

Thought leadership

Customer retention

To acquire supporters and advocates

To increase trust

Social Media is an effect outbound marketing channel

www.tradekey.com

Why B2B Business
Need Social Media
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